Company Name

Your company tagline




Mission statement:
Your company's
mission goes here



The problem

Frame the problem for the audience.

Quantify the scope of the problem
and connect it to your audience.

20XX 20XX 20XX 20XX



The solution




Wendy Writer

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit, sed do
eiusmod tempor

The team

Answer the question, “Why are we the ones to solve the problem we identified?”

Ronny Reader

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit, sed do
eiusmod tempor

Abby Author

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit, sed do
eiusmod tempor

Berry Books

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit, sed do
eiusmod tempor



Milestones

Show where you are in the process and what'’s left to tackle

January 20XX June 20XX October 20XX
Lorem ipsum dolor sit Lorem ipsum dolor sit Lorem ipsum dolor sit
amet, consectetur amet, consectetur amet, consectetur

March 20XX July 20XX

Lorem ipsum dolor sit Lorem ipsum dolor sit
amet, consectetur amet, consectetur



Appendix

Show the audience you anticipated
their questions.

Leave room for Q&A, but use the Appendix
as a way to show that you both thought
about those questions and have solid
answers with supporting information. Let the
audience test their understanding of the
problem and the solution you've outlined -
questions give them a chance to talk
themselves into your approach, and give you
a chance to show mastery of the subject.



How it works

Step 3

Step 2 Lorem ipsum dolor sit
Step 1 amet, consectetur

Lorem ipsum dolor sit
amet, consectetur

Lorem ipsum dolor sit
amet, consectetur




The technology:
GPS + RFID



Revenue model

Lorem ipsum dolor sit amet,

consectetur adipiscing elit,
sed do eiusmod tempor
incididunt

Consumer




Why now?

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit, sed do
eiusmod tempor
incididunt



